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ATTACHMENT 

ASSESSING THE ECONOMIC AND REGIONAL EFFECTS OF  
 THE CORONAVIRUS ON BUSINESSES  

 
IMPACT OF COVID-19 ON THE LOCAL ECONOMY 
 
The economy in Los Angeles County (County) is heavily reliant on trade and tourism. 
According to the County’s Economic Development Corporation (LAEDC), these major 
industries have already been disrupted in the wake of the COVID-19 outbreak. 
Travel restrictions, canceled events, and decisions to stay home have resulted in a 
reduction in visitors to the County who in turn contribute to various industries and the 
regional economy through direct spending.  
 
Although necessary to contain and stop the spread of COVID-19, the March 16, 2020 
order directing the closure of public venues across the County, such as bars, restaurants, 
theaters and gyms, as well as the “Safer at Home” order issued on March 19, 2020, have 
further impacted the economic health of the region.  Industries such as hospitality, food 
service, retail trade, and arts and entertainment make up a significant portion of the 
County’s employment base employing nearly one million individuals. 
 
ASSESSMENT OF THE IMPACT OF COVID-19 RELATED INCIDENTS AND 
ECONOMIC ACTIVITY IN API COMMUNITIES 
 
Impact of COVID-19 on Economic Activity:  API Communities 
 
In addition to the economic impacts of the COVID-19 on major business sectors in the 
County, some residents have experienced acts of racism and xenophobia as a result of 
the pandemic.  This has resulted in some businesses reporting fewer customers and a 
loss of revenue due to fear and myths surrounding COVID-19. 
 
Office of Immigrant Affairs (OIA) and the Human Relations Commission (HRC) are 
working together on outreach and engagement efforts intended to reduce misinformation 
and stigma towards API communities and business establishments.  OIA had begun initial 
planning efforts to encourage patronage of local businesses by dispelling misinformation, 
xenophobia and racist sentiment, directed toward API communities and business 
establishments. Proposed activities included engaging prominent Asian community 
influencers to reassure the public of the safety of those establishments. However, 
as in-person outreach is no longer viable due to the spread of COVID-19, OIA and HRC’s 
outreach and education strategy is now focused on digital convenings of ethnic media 
and community stakeholders. This approach amplifies the County’s message by 
leveraging media outlets, nonprofit organizations, and other trusted messengers of critical 
information in immigrant communities.  OIA will select topics of interest on a weekly basis, 
subject to changes in external circumstances and the availability of stakeholder partners.  
At present time, efforts are focused on providing information regarding the availability of 
health services and other vital resources for immigrant communities during the crisis. 
  














